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of this question paper.

This question paper contains 2 parts - A & B. Both

parts are compulsory.

Candidates have to answer ALL the questions in

Part A and ANY THREE questions in Part B.

Questions in Part A carry 10 marks each and

questions in Part B carry 20_marks each.
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Part A

Describe the objectives of advertising and its impact
on consumer behavior. How are segmentation,
targeting, and positioning relevant in advertising

campaigns?
OR

Explain the concept of Branding and discuss its
importance within advertising. How does branding
differentiate products in a competitive market?

Write short note on ANY TWO:
(a) Media Relations (MR)
(b) Government Relations (GR)

(c) Corporate Image
OR

What is Corporate Communication? Discuss its
various facets, including Marketing Communication and
Organizational Communication.

How are Public Relations tools used to manage and
shape public opinion? Provide examples of effective
PR tools.
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OR

Explain the concept of Public Relations. How do PR
practitioners manage relationships with different
publics, and why is this important?

"Part B

Discuss the steps involved in Campaign Planning and
Creation. How does creativity influence the success
of an advertising campaign?

OR

Analyze the ethical aspects of advertising. Discuss
the role of ASCI and AAALI in regulating advertising
practices in India.

How does Corporate Communication contribute to
building a brand's identity and reputation? Illustrate
with examples of successful corporate branding.

OR

Discuss the principles and tools used in Customer
Relations (CR) and Government Relations (GR). How
do these help maintain a company's public image?
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