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Instructions for Candidates

O Write your Roll No. on the top immediately on receipt of this question paper. (U8 U4 U
T Bl §1 T SHUR ST e e ferd 1)

O Attempt any four questions. (ﬁ)'—‘épf IR T BT Eﬂﬁl’@,l)

O All questions carry equal marks (15 marks each) ﬂ‘-ﬁ TSl & 3P ﬂTlFf% (‘Jl?afﬁ 15
SiP))

O Answers may be written either in English or in Hindi; but the same medium should be
used throughout the paper. (STR 3i¥oit 41 fgal § foR T Wepa §; Al A1 98l g
IR W IR SN frar s gy

Questions
(Attempt any four)
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1. Explain diagrammatically AIDA and DAGMAR models of advertising. How are they
different from each other?
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2. Define digital marketing. Elaborate on the significance of digital marketing with
appropriate example/s.
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3. Explain the concept of consumer behaviour and its significance in marketing. Describe the
different types of consumer behaviour and how they impact marketing strategies.
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4. Critically examine Maslow’s hierarchy of needs model. How can we apply this model in
the field of advertising? Explain with relevant examples.
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“Advertising is a crucial domain that holds pivotal significance for both consumers and
producers.”-Elaborate on this statement, highlighting the role and functions of advertising
- as a fundamental marketing activity in the contemporary era.
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. Define marketing mix. How well do the four components of marketing mix align with
one another to present a cohesive brand experience? Elaborate.
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. What is ethical marketing? Discuss some of the ethical issues concerning digital
marketing.
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. Write Short Notes (Any three) Gitic sica & (#15 d=1) (5#3= 15 Marks)

A. Search Engine Optimisation and Search Engine Marketing

T SoieT i TCEASARIT (SEO) 3R T §otsT HARR{CT (SEM)

B. Social media marketing TTel HIfear AR

C. Integrate Marketing Communication U@Iﬁéﬁ' ﬁwm TAR:

D. Advertising Standards Council of India Tgacigear 54 F13 eael Hw 5Tl
E. Al in digital marketing RBfSieer bR & wE




