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(a) “Marketing begins much before production and:

continues after production.” Comment. )

(b) Describe the concept of holistic marketing. Provide
examples of how companies implement holistic

marketing to achieve long-term success.  (9)
OR

(¢) Do you think environment scanning is important
for marketers? Explain with suitable examples, how

environmental factors influence company’s

marketing strategies? : {9).

(d) Define services marketing. How does it differ from

product marketing? 9)

(a) What is market segmentation? Suggest ways to
segment the market for: 9)
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(b) What do you mean by target marketing? Differentiate
between undifferentiated, di‘fferentiated, and

concentrated marketing strategies. (9)

OR

(c) A consumer wants to purchase a Smart phone.

Explain his buying decision process. 9)

(d) Discuss the role of cultural and social factors in

shaping the consumer buying behaviour. 9)

3. (a) Explain the-various factors that must be
considered while making the pricing decision of a
firm. 9)

(b) What is product mix? Explain the various product

mix strategieis. )
OR

(c) Discuss the product life cycle (PLC) concept.
What are the marketing strategies appropriate for
each stage of the PLC? +119)
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(d) What is a product? Explain the different levels of .

a product with examples. )

(a) What is the significance of packaging? What are
the various factors affecting the packaging of a
product? )

(b) Discuss the key concepts and tools of digital
marketing. How is digital marketing transforming

traditional marketing practices? 9)
OR

(c) What do you mean by promotion mix? How would
you design a promotion mix for a shampoo for

women? )

(d) Explain the concepts of wholesaling and retailing.
How do they differ, and what roles do they play

in the distribution process? )

Write an explanatory note on any three of the
following : (3%x6=18)

(a) Sustainable Marketing
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(b) Customer Relationship Management
(c) Rural Marketing
(d) Integrated Marketing Communication

(e) Cognitive Dissonance
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