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Explain the concept of social media marketing and its

significance  for marketers.  Briefly  outline  the  trends

in  SMM  which  should be  considered by  marketers  in

India.                                                                                               (8+7)

Or

Discuss the  steps for creating  social media marketing

plan.   Use   appropriate   examples   to   explain   the

point,
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2.      Write  a  short  note  on  any  three:                    (3x5=15)

(a)  Blog8ing

(b)  Linkedln  and  Twitter

(c)  Contextualising content creation

(d)  Social  Media  Influencers

(e)  Conversion  and  amplification rate

(I)  Brand  Story

(g)  Social  Media  Ethics
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