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2. Attempt all questions.
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paper.
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1. (a) Explain various concepts of brand and how is it
different from brand management. Explain with

appropriate examples. ®)
Or

Elaborate the attributes of brand and brand

management.

(b) Elaborate on the changing scenario of branding

from its evolution. 5
Or

‘Brands prefer to have a lasting impression on
consumers by promoting their brands better
than competitors’. Justify the statement using

appropriate examples.

(c) Explain the concept of Integrated Marketing
Communication and its importance in the current

scenario. (&)
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“A strong brand identity helps the audience
differentiate you from your competitors and can
positively influence their purchasing decisions,
directly impacting your profitability.” In the light
of above statement explain Kapferer’s Brand

Identity Prism using an example.

2. (a) Building Brand in the minds of consumers is
important to sustain in the market. Explain key

steps in brand building using suitable examples.

®)

Or

&

What are the key steps in brand building?
Elaborate all the steps.

(b) Positioning your brand in the right segment is of
key importance. Elaborate using Bull’s eye model

with examples. (5
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Bharat Automobiles, a tractor and agricultural
equipment company and its advertising agency had
positioned its ‘Viraat’ brand of tractors in the
Indian market as premium heavy duty tractors.
The brand was initially endorsed by Sunny Deol.
However, the positioning of its product was not
effective. The company is now planning to launch
a new tractor ‘Hind’ with all modifications which
would be reliable and affordable and will appeal
to the patriotic sentiment. Explain the benefits of

positioning in light of brand benefit ladder model.

(c) How can we differentiate rebranding from

repositioning? Explain using relevant examples.

(5)
Or

Elaborate concept of brand personality with

reference to Aaker’s model.

3. (a) What is the strategic brand management process?

Flaborate using an example of brand of your choice

in any sector. (8)
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Or

What is the strategic brand management process?
Elaborate. Discuss the Kapferer model of brand
identity. Elaborate brand identity of any brand in
India, with the help of brand identity model.

(b) Integrating advertising with brand management is

important to attain. Elaborate using examples
various types of advertising and how would it be

important for brand management. 8)
Or

Managing brands in a coordinated way helps a
company to avoid confusing its consumers.
Elaborate statement with reference to various

types of models for brand portfolio management.
Or

To establish brand equity and differentiate a brand
from its competitors, managers need to select brand
elements carefully. Outline the brand elements that

managers can use to facilitate recognition and
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recall, and explain which criteria managers need
to take into account when choosing elements to
build and preserve brands through their life cycle
(including decisions of brand extension). Illustrate

your answer with examples.

(¢) (i) Explain the difference between house of

4, (a) It is important to measure your brand performance °

brands vs branded house with relevant

examples.

(ii) Explain the importance and implementation

of brand strategies. (4+4=8)

regularly. Comment with reference to relevant

examples from current scenario. ®)

Or

‘Companies spends huge expenses on building
brand and sustaining them in the dynamic

environment’. Comment with examples.

——
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(b) Brand amplification allows you to attract new
customers and strengthen customer relationships.
Explain the concept with reference to retail or

restaurant sector. (8)

Or

Explain the concept of customer-based brand

equity with reference to Keller’s Model.

(c) Case Study )

Rolex is a watch manufacturer founded by Hans
Wilsdorf. Yep, not “Hans Rolex” as you could
have imagined. Indeed, Wilsdorf registered the
brand Rolex in 1908. He simply wanted a name
that was easy to pronounce in any language. Also,
the word Rolex was onomatopoeic, making a similar
sound to a watch being wound (hmm). Finally, it
was practical as the name was small enough to
easily fit any watch face. In 1926, Rolex developed
the “Oyster”, the first waterproof wristwatch in

the world.

P.T.O.
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In 1931, Rolex will change the face of the watch
industry by creating the Perpetual Movement, a
mechanism that doesn’t need to be manually
rewound every day. Here, a little balance inside
the mechanism uses the motion of the wearer’s

wrist to create energy.

A type of mechanism that you still see, nowadays,
in automatic watches. Even better, Rolex is a
synonym for exploits! In 1927, Mercedes Gleitze
crossed the English Channel with her Rolex
Oyster. The cross took 10 hours and the watch
remained in perfect working condition. In 1953, a
new exploit for Rolex, their iconic Oyster Perpetual
Explorer accompanied the British climber Edmund
Hillary to the summit of Everest, the highest

mountain in the world!
Hillary & Rolex’s legend has just started...

After reading the case study explain how the
concept of brand equity and how Rolex fit into 5

points of brand equity.
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Or

(i) Explain the concept of brand equity management

~

system.
(i) What is brand image and how do you measure
it?
5. Write short notes on the following :
(a) Brand Audits 3)
(b) Country Branding vs global branding 3)
Or

Explain the legal and ethical aspects in brand

management. 6)
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